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The so-called Big Picture and its different 

facettes were constantly kept in evidence 

both in the development of a new pictorial 

language for the city and in the creation of 

copy. Linz09 commissioned photographer 

Paul Kranzler to create a number of uncon-

ventional pictorial motifs that would reflect 

the premises of the “Big Picture”. They de-

pict scenes of everyday life in the city that 

even an attentive observer might not notice 

easily. The skillful interlinkage of these new 

pictorial worlds with all the other elements 

of communication immediately resulted in a 

sharpening of the city’s profile, which became 

noticeable in turn in the sudden rise in inter-

est on the part of the international press and 

of travel journalists from mid-2008 onward. 

The Linz09 logo was the result of an open com-

petition, which created a good deal of interest 

and good will. It was held in spring 2006 and 

resulted in 540 entries submitted by agencies, 

graphic designers and lay people. The trans-

formation of Linz09 into the logo we have all 

become so familiar with in the meantime is the 

work of Thomas Maier. The subtle conspicu-

ity in conjunction with the playfulness with 

which the designer was treating full stop and 

comma won over the jury.

The versatility of the logo was such that it 

was used in a great number of variations and 

figurations in the most diverse contexts and 

narratives and that it lent itself to many dif-

ferent uses. Even after three years of inten-

sive deployment the brand communication of 

Linz09 is showing no trace of wear and tear.

The Linz09 logo’s gaining currency in a wide 

variety of playful mise-en-scènes marked the 

beginning of the communication process. it 

was displayed at all points of entry into Up-

per Austria and the city on sign posts, ban-

ners and flags, next to the motorway, at the 

airport and in and around the main railway 

station in Linz. Construction sites and land-

mark buildings such as the Old Townhall in 

Hauptplatz, the Design Centre and the Lentos 

Kunstmuseum Linz were also used to display 

the logo. From spring 2008 three “branded” 

Cityrunners, trams of the latest generation 

introduced by Linz Linien, and carriages 

of Linzer Lokalbahn helped strengthen the 

brand appearance of Linz09. Later in the year 

the logo also appeared on taxis, buses, lor-

ries and on such products as pop bottles and 

place mats. Everyday locations and objects 

of everyday use thus became carriers of the 

message that Linz is Culture Capital.

In Salzkammergut, which is extremely popu-

lar with tourists, and along the cycle path on 

the banks of the Danube Linz09 was equally 

in evidence. From 2007/2008 the logo was 

launched in most parts of Austria, in paral-

lel with the realisation of the first Linz09 

projects such as SCHAURAUSCH, TIEFEN-

RAUSCH and Hubert von Goisern’s eastward 

and westward LINZ EUROPA TOUR, all of 

which were very effective as marketing tools. 

When the first Programme Book appeared 

in October 2007, it displayed the photo of 

a navel on the cover, a logo that left no-

body indifferent. With more than a pinch 

of self-irony the navel lent itself to several 

metaphorical interpretations: Linz as “the 

navel of the world”; a note of caution for the 

programme not to fall into the trap of navel 

gazing; or Culture Capital Year as a process 

of the cutting of the cord… The humorous 

picture puzzle stoked the fires of Linz09’s 

communication campaign and retained at 

the same time an air of insolubility. 

The second Programme Book in May 2008, in 

which Linz09 was already able to introduce 

more than 90 % of all projects in detail and 

to illustrate the change that Linz was under-

going in words and pictures, featured for the 

first time the egg yolk in a prominent place 

as a metaphor of the Culture Capital. At the 

same time the city and Linz09 came up with 

Linz’s new slogan, “Linz. verändert,” (Say 

Linz. Say change), which will be retained as 

part of Linz’s visiting card after 2009. 

That phase was shaped in particular by a 

two-minute image film and the airing of a 

25-second TV spot. Press relations were domi-

nated by press conferences abroad and by the 

organisation of press trips. The exhibition 

“THE FUEHRER’S CAPITAL OF CULTURE” 

introduced one of the core themes of Linz09, 

Linz’s contemporary history, in a powerful 

manner; it caused a big stir and attracted a 

great deal of attention for the overall project. 

Major events in Linz’s cultural calendar, 

such as CROSSING EUROPE FILM FESTI-

VAL 2009, which were also set to be part 

and parcel of the programme of Linz09, were 

already being “branded” carefully and unob-

trusively in 2007 and 2008. Cultural land-

mark events such as the Architecture Bien-

nale Venice, Art Basel and steirischer herbst 

provided a great number of opportunities for 

targeted Linz09 PR activities.

 

The shortest and most intensive phase of the 

communication process was the so-called 

“Big Bang”. As the turn of the year 2008/2009 

approached, all stops were pulled out to 

celebrate the opening of Culture Capital Year 

on December 31, 2008. In and around Linz 

and Vienna a poster campaign was started 

and high numbers of ads were placed both 

in Austria and abroad in dailies, weeklies 

and specialist magazines. Special pages and 

supplements were realised by several print 

media such as Falter, Die Presse, Der Standard, 

Oberösterreichblicke and Lebendiges Linz. 

After the successful launch of Culture Capi-

tal Year Linz09’s communication strategy 

switched to programme related PR activities. 

A place of honour in this respect belongs to 

the “Neuner”, Linz09’s own programme free-

bie, which was notable for its pithy journal-

ism and its stylish graphics. Published every 

fortnight, it guided its readers through the 

jungle of the Culture Capital programme.

The intensity of communication activities 

resulted both in the growth of Linz’s recog-

nition factor and in its increasing popular-

ity. A poll conducted by Spectra Marktforsc-

hungsinstitut in August 2009 documented 

an improvement in the image of the city of 

Linz in the relatively short time since the 

beginning of Culture Capital Year. Further 

evaluation also reveals that Linz’s position-

ing as a modern, dynamic city of industry and 

technology with an attractive cultural pro-

gramme has become stable in the meantime. 

Linz achieved a high degree of recognition as 

European Capital of Culture 2009. In August 

2009 97 % of Linzers, 90 % of Upper Austri-

ans and 60 % of Austrians were aware of the 

fact that Linz was currently one of Europe’s 

culture capitals and considered themselves as 

“very well” or as “well” informed on that topic. 

The high levels of recognition and informed-

ness are due to committed and effective pub-

lic relations and marketing on one hand and 

to Linz09’s continuous media presence both 

in Austria and abroad, which was practically 

impossible to ignore. Linz09’s decision to 

launch projects already in the runup to the 

programme proper captured people’s – and 

journalists’ – imagination. 25,000 articles 

or other pieces of reportage were devoted to 

Linz09 and proved highly satisfactory not 

only on account of their sheer number but 

also in terms of what they had to say. 

In the perception of the international com-

munity it was the process of change that Linz 

underwent as a city that caught people’s atten-

tion. This process was initiated in the late 70s 

and has been followed through with unflag-

ging commitment; it culminated in Culture 

Capital Year 2009. With regard to that year 

the credibility was repeatedly commented on 

with which Linz09 presented the city and in 

particular its industrial roots, its closeness 

to nature and its specific cultural traditions 

and penchant to experiment. The media had 

also a great deal of praise for the unaffected, 

forthright way with which both the City of 

Linz and Linz09 tackled the city’s Nazi past. 

And, last but not least, it is particularly grati-

fying that an analysis of the media coverage 

of Linz09 reveals a great deal of praise for the 

hospitable ways of the Linzers, which extend 

far beyond cultural programmes and the hotel 

and catering industries. 

© Kurt Groh
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Linz09 was equally successful on the local, 

the national and the international levels. In 

the European Commission in Brussels and 

in ECOC (a network within which former, 

present and future Culture Capitals ex-

change news and views on a regular infor-

mal basis) Linz09 is seen as a role model for 

a successful culture capital. This was made 

possible by the inspirational role played by 

the artistic directorate, the stable political 

conditions and the excellent preconditions 

in Linz, which were consistently put to good 

use. More than 120 delegations from abroad 

that paid the Culture Capital a visit during 

that year and the great interest shown by 

future Culture Capitals and by candidate 

cities document Linz09’s position as a role 

model and its success. 

9. 
DROPPING BY: 
FROM LINZ09’S 
GUEST BOOK 
AND PRESS 
REVIEW 

Main Post, December 13, 2008

Augsburger Allgemeine, August 25, 2009

Tagesspiegel, January 13, 2009

Geo Saison, January 2009

Die Zeit, June 25, 2009

Die Zeit, December 31, 2008
© Paul Kranzler
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TGV Magazine, Februar 2009

Croatian-Austrian Society Osijek
It was an excellent trip – with all those exciting 
exhibitions, interesting evenings and the won-
derful people we met. 

Arhus Europaeisk Kulturhovedstad 2017
So a big thank you to you and your lovely staff for 
two effective, inspiring and friendly days which 
have left a lasting impression of a vibrant year 
in an interesting city.

Trevor Davies

Mülheim an der Ruhr
Thanks to the great visitor programme we will 
cherish the memories of our stay in Linz for a long 
time to come: the impressive activities and instal-
lations that formed part of the Culture Capital, 
meeting all those interesting people and, last but 
not least, the wonderful food have made this trip 
memorable for all members of our delegation. 

Holger Bergmann, Kulturhauptstadt-
Beauftragter of Mülheim an der Ruhr

Maribor
The visit to Linz was a success, we saw a city, we 
heard many different opinions, participants, and 
that was also an opportunity for us to discuss 
our ideas about it.

Breda Kolar Sluga, UGM, Director

Dortmund
Linz as a city and its cultural infrastructure have 
left a deep impression on all of us. While spaces 
that make interesting experiences possible are 
usually not immediately accessible at the first 
encounter, they leave an impression that is all 
the more powerful in retrospect. This sums up 
our thoroughly positive impression of Linz. 

Kurt Eichler, Head of Kulturbüro, Dortmund

Košice
On behalf of the Lord Mayor of Košice we would 
like to thank you for the perfect organisation of 
our visit to Linz. It was a great source of inspira-
tion for us. 

Office of the Mayor

Kulturnetz Kassel
“Instant Anton” had us completely spellbound: 
“Circus” had not really prepared us for such a 
convincing “re-composition”; the standard of 
musicianship was quite extraordinary. We would 
like to thank you most cordially for the hearty 
welcome you gave to the Kassel KulturNetz trav-
ellers in Linz. We were given ample opportunity 
to sample the programme of the Culture Capital 
and were duly impressed: there was light-hearted 
stuff, such as “Höhenrausch” on our very first 
evening; things that might be equally relevant 
to Kassel, as “Nur durchgereist” and “Stadt im 
Glück”, a phrase that Kassel (a city that is given to 
self-doubt, as you know) perhaps ought to adopt 
with regard to itself. “Haus der Geschichten” 
tempted us to try our hand at story-telling, and 
something similar happened at the exhibition 
“Dornach gibt sein letztes Hemd”, where, in view 
of the textiles on display, we told each other sto-
ries about that “shirt off our back”. “Bellevue“ 
appeared absolutely convincing in our eyes; it 
is beyond doubt one of the Linz09 projects that 
will leave a lasting impression. And then the 
experience of “Das unsichtbare Lager” in Gusen. 
It was a hot afternoon and outside the detached 
houses we met the locals. With our headphones 
we were easily recognizable as visitors of the 
“exhibition”. Some of the locals bade us Good 
afternoon, others turned away and a couple of 
teenagers passed us on their mopeds, revving 
up their engines. We had a long discussion on 
the nature of this “idyll”. That too will leave a 
lasting impression of Linz09.

Henrike Taupitz

Luxembourg
On behalf of the Luxembourg Youth Theatre Na-
masté and its teachers and the people accompa-
nying us I would like to thank you most cordially 
for the gratifying and instructive programme that 
Linz09 offered us: I am convinced that the per-
formances we saw, the visit to Ars Electronica, 
the Höhenrausch experience, LinzFest and the 
Segway tour of the city were an excellent way for 
us to sample the cultural scene in Linz. I think 
quite a few of us discovered Linz for themselves 
for the first time and I feel sure they will be back 
before long! 

Guy Dockendorf

Delegation of the Committee on Culture and 
Education of the European Parliament
We were all very much impressed by the range 
and original character of the activities that form 
part of the Linz09 festival, the infrastructural 
works undertaken, and the creativity and energy 
put into the different projects. Most of all, it was 
a pleasure to meet a very competent and com-
mitted Linz09 team which has contributed so 
much to the success of the launch of Linz’s year 
as a European Capital of Culture.

Katerina Batzeli, Committee on Cul-
ture and Education, Chairwoman

United Arab Emirates
Government of Sharjah, Dept. of Culture & 
Education
It was a pleasure to see the professional prepa-
ration and celebration you are doing in Linz in 
order to show to the world the richness of its 
cultural history.

Abdullah Al Owais, Director General 

Utrecht
For us, exploring European Cultural Capitals 
this way, has proved to be useful: by bringing 
together cultural institutions and politicians of 
the Utrecht city and region, we have seen the 
emergence of a shared enthusiasm about the idea 
that Utrecht might carry this title in 2018.

Peter de Haan, Intendant Vrede van Utrecht

Tel Aviv
As we slowly adjust to the very warm weather 
here in Tel Aviv, I remember the very warm re-
ception you and your team provided us in Linz. 
While I was impressed by the program when on 
paper, I found it even more exciting when expe-
riencing it in person, and I congratulate you on 
a wonderful job!

Hila Oren, Director General Tel Aviv – 
Yafo Centennial Year Administration

Ludwigsburg
Linz09 has enabled us to experience a vibrant, 
good-humoured, thoughtful, original and hospi-
table city, which made us become wide awake 
and enriched our understanding. What we found 
particularly impressive was the wealth of ideas 
in terms of the programme, the clarity and con-
sistency of the concept and the level-headed 
professionalism with which it is being realised.

Thomas Knubben, Institut für 
Kulturmanagement, Ludwigsburg

Kronen Zeitung, December 2, 2009

Der Standard, December 2, 2009

OÖN, December 29, 2009

Der Standard, December 2, 2009

Wiesbadener Kurier, December 27, 2008

Stuttgarter Zeitung, May 29, 2009

Falter, June 17, 2009

Welt am Sonntag, November 16, 2008

Frankfurter Neue Presse, May 8, 2009

Die Presse, July 11, 2009

The Profilers, Juni 2009

taz.de, January 20, 2009

Avanti, January 8, 2009 Kronen Zeitung, December 18, 2009
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10. 
O NINE: 
A YEAR IN 
FIGURES 

Programme  

220 projects resulted in approximately 

7,700
events that involved 5,000 artists and other 

people involved in culture from 66 countries.

Audiences

The events put on by Linz09 between January and December 2009 attracted roughly   

2,900,000
visitors; events organised to set the scene for Linz09 in the three years 2006 – 2008  

drew another 600,000 visitors. 7,000 Linz09 Insider Cards were sold. Among the projects and 

events that were most in demand were HÖHENRAUSCH at OK Offenes  

Kulturhaus Oberösterreich (272,860 visitors), the Ars Electronica Center project 80+1.  

A GLOBAL JOURNEY (170,000), the OPENING CEREMONY of Linz09 (130,000 visitors),  

the exhibition THE EUROPEAN GREEN BELT at the Schlossmuseum (90,671 visitors) and 

the Toulouse-Lautrec exhibition AN INTIMATE GAZE at the Landesgalerie (63,805 visitors).

© Claudia Nickl

© Volker Weihbold/OÖN
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Tourism

More than 2 million day guests paid Linz a visit during Culture Capi-

tal Year. Contrary to the general trend Linz notched up an increase of   

9.5%
win overnight stays in the midst of the global economic crisis that caused a  

sharp drop in overnight stays in traditional tourist des-

tinations such as Salzburg and Vienna. 

The numbers of visitors to Linz from the Czech Republic and from Switzerland rose 

by 28 %, those of Austrian city tourists by 22 %. Together with growth rates of +16 % 

in the German market and of +5 % in the Italian market these figures more than 

compensated for the crisis related slump in traditional business trips. Linz’s excel-

lent result enabled an overall growth in overnight stays in Upper Austria of 0.2 %.

The Linz09 Infocenter in Hauptplatz dealt with more than 

160,000 enquiries by telephone or in person.

Budget

Linz 2009 Kulturhauptstadt Europas OrganisationsGmbH had a budget of   

68,676,000
 euros for the period of 2005 to 2010. The City of Linz, the Province of Upper Austria and the Federal Ministry of Education, Arts 

and Culture contributed 20 million euros each towards this budget, from the European Union came 1.5 million. Sponsoring 

agreements with five partners in the Top Club category, who contributed 1.5 million euro each, and with 13 partners in the 

Premium Club category, 4 Club partners and 39 partners in Linz09 Member category added another 10.5 million euro, of which 

6.5 millionen were in-kind contributions. Earnings from ticketing and merchandising amounted to 1.8 million euro.

Media Presence and Public Status

In Culture Capital Year alone Linz09 was mentioned in 2,600 national and in-

ternational media (print media, TV, radio and online) in more than 

25,000
articles or pieces of reportage.  

In August 2009 97 % of Linzers, 90 % of Upper Austrians and 60 % 

of Austrians declared themselves informed about Linz09.

Investments

The City of Linz and the Province of Up-

per Austria invested roughly  

 338,
 000,
000

euros in construction and cul-

tural infrastructure projects. 

Prizes and Awards

To date Linz09 has been awarded  

 21
prizes, including several internationally 

renowned ones, for outstanding projects 

and architectural achievements and for 

its communication and marketing feats, 

which it realised in collaboration with 

its two communication and marketing 

agencies Buchegger, Denoth, Feichtner 

and Haslinger, Keck. These included the 

Design Award of the Federal Republic of 

Germany, the European Design Award, 

which Linz09 won twice, and the Aus-

trian State Prize for Adult Education. 
© Paul Kranzler

© Alex Davies
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Below you will find selected books, CDs and 

DVDs that were made either to spread the good 

news of Linz09 or to accompany and document 

individual projects. They can be purchased 

from any bookshop or from the institution 

that was responsible for their publication in 

the first place. 

80+1 / Ars Electronica Linz GmbH, 

2009. German and English.

An einem Dienstag Abend. 30 Jahre 
Linzer Klangwolke / Wolfgang 

Winkler, Wolfgang Lehner / Bruck-

nerhaus-Edition LIVA 029, 2009.

Ars Electronica 1979 – 2004. 25 Jahre 

Netzwerk für Kunst, Technologie und 

Gesellschaft: The Network for Art, 

Technology and Society – The First 25 

Years / Hannes Leopoldseder, Christine 

Schöpf, Gerfried Stocker / Hatje Cantz 

Verlag, 2005 / German and English.

Ars Electronica 2009: Human Na-
ture / Gerfried Stocker / Hatje Cantz 

Verlag, 2009 / German and English.

Audiovisuology Compendium. An 
Interdisciplinary Survey of Au-
diovisual Culture. / Dieter Daniels, 

Sandra Nauman (eds.) / Verlag der 

Buchhandlung Walther König, 2010.

Best of Austria. An Art Collection / 
Martin Heller, Rainer Metzger, Stella 

Rollig, Franz Schuh / Verlag Bibliothek 

der Provinz, 2009 / German and English.

Bibliothek der Erinnerungen. Jüdische 

Familiengeschichten, Filme und Fotos 

aus den Centropa-Interviews in fünfzehn 

europäischen Ländern / Centropa, 2009.

Bilder des Nationalsozialismus 
in Linz / Fritz Mayrhofer, Walter 

Schuster / Archiv der Stadt Linz, 2007.

The Programme / Linz 2009 Euro-

pean Capital of Culture / Springer 

Verlag, 2008 / German and English.

The European Green Belt / Thomas 

Wrbka, Katharina Zmelik, Franz Michael 

Grünweis (eds.) / Verlag Bibliothek der 

Provinz, 2009 / German and English.

Der kranke Hase / Kunstraum 

Goethestrasse, pro mente OÖ, Linz 

2009 Kulturhauptstadt Europas, 2009.

Designjungle / Designforum 

Linz (ed.), 2009.

Die Bilder / Linz 2009 Kultur-

hauptstadt Europas, 2009.

Die Tabakfabrik Linz 1850 
bis 2009 / Sabine Fellner, Georg 

Thiel / Sutton Verlag, 2009.

Die verborgene Stadt. Ein Film von Luk 

Perceval / DVD / Navigator Film, Linz 

2009 Kulturhauptstadt Europas, 2009.

Donau, Stahl und Wolken-
klang. Linzer Augenblicke / René 

Freund / Picus Verlag, 2008.

Es muss was geben / Andreas Kump / 

Verlag Bibliothek der Provinz, 2008.

European Eyes on Japan / 
EU-Japan Fest Japan Commitee, 2009.

Falter CityWalks: Linz / Irene Hanappi / 

Falter Verlagsgesellschaft m.b.H., 2009.

Festival der Regionen: Normalzu-
stand / Festival der Regionen (eds.), 2009.

History Book / Niko Wahl (ed.) / 

Linz 2009 Kulturhauptstadt Euro-

pas, 2009 / German and English.

Goisern Goes East. Linz Europa 
Tour 2007 – 2009 / DVD / Markus 

Wogrolly, Robert Lakatos, Harald 

Aue / Geyrhalter Film, ORF, Linz 2009 

Kulturhauptstadt Europas, 2008.

Höhenrausch / Paolo Bianchi, OK Offenes 

Kulturhaus OÖ (ed.) / Folio Verlag, 2009.

Hörstadtführer / Peter Androsch, 

Florian Sedmak / Christian 

Brandstätter Verlag, 2009.

In Situ / Dagmar Höss, Monika 

Sommer, Heidemarie Uhl / Verlag 

Bibliothek der Provinz, 2009.

Kleine Linzer Stadtgeschichte / 
Willibald Katzinger / Pustet, 2008.

Kultur- und Freizeiträume in 
Linz im 20. Jahrhundert / Birgit 

Kirchmayr / Trauner Verlag, 2008.

„Kulturhauptstadt des Führers”. Kunst 
und Nationalsozialismus in Linz und 
Oberösterreich / Birgit Kirchmayr (ed.) / 

Verlag Bibliothek der Provinz, 2008.

Linz Atlas. Zur Lebensqualität hier und 
Anderswo / Peter Arlt, Dimitri Broquard, 

Jonas Voegeli (eds.) / Springer Verlag, 2008.

Linz Blick. Stadtbilder in der Kunst 
1909 – 2009 / Andrea Bina / Verlag 

Bibliothek der Provinz, 2009.

Linz Book / Linz 2009 Kulturhauptstadt 

Europas, 2007 / German and English.

Linz für Kinder / Karin Mayer, 

Christine Roiter / Freya Verlag, 2008.

Linz: Panorama der Kulturhaupt-
stadt / Bernhard Barta , Manfred 

Horvath / Brandstätter Verlag, 

2009 / German and English.

Linz: Rundgänge durch die Geschichte / 
Gundi Grabner / Sutton Verlag, 2009.

Linz,Spektrum. Streifzüge durch 
die Kulturhauptstadt Europas 
2009 / Tourismusverband Linz, 2009.

Linz: Stadtführer / Thomas W. Duschl-

bauer / Kompass-Karten, 2009.

Linz Texas. A City Realtes / Angelika 

Fitz, Martin Heller eds.) / Springer 

Verlag, 2008 / German and English.

Linz zwischen Revolution und 
Weltkrieg. 1848 – 1918 / Fritz Mayrhofer, 

Walter Schuster (eds.) / Landesverlag, 2005.

Linz von der Industrie- zur Infor-
mationsgesellschaft. 1984 – heute / 
Fritz Mayrhofer, Walter Schuster 

(eds.) / Trauner Verlag, 2008.

Linz zwischen Demokratie und 
Diktatur. 1918 – 1945 / Fritz Mayrhofer, 

Walter Schuster (eds.) / Trauner Verlag, 2006.

Linz zwischen Wiederaufbau und 
Neuorientierung. 1945 – 1984 / 
Fritz Mayrhofer, Walter Schuster 

(eds.) / Trauner Verlag, 2007.

Linz, Kulturführer für Kinder / 
MAYA / Eigenverlag, 2009.

Linz, Stadtführer für Kinder / 
MAYA / Eigenverlag, 2008.

Linz.Randgeschichten / Alfred Pittert-

schatscher / Picus Verlag, 2009.

Merian Linz / Manfred Bissinger 

(ed.) / Jahreszeitenverlag, 2009.

Nationalsozialismus Auseinanderset-
zung in Linz / Archiv der Stadt Linz, 2005.

Nationalsozialismus in Linz / 
Fritz Mayrhofer, Walter Schuster / 

Archiv der Stadt Linz, 2001.

Nur durchgereist / Evelyne Polt-Heinzl / 

Literatur im StifterHaus, Bd. 22, 2009.

Parade Documentary / DVD / Dariusz 

Kowalski, Peter Kuthan / Linz 2009 

Kulturhauptstadt Europas, 2009.

Politische Skulptur / Martin 

Hochleitner, Inga Kleinknecht /  

Verlag Bibliothek der Provinz, 2008.

Programme Book 1/3 / Linz 

2009 Kulturhauptstadt Europas, 

2007 / German and English.

Programme Book 2/3 / Linz 

2009 Kulturhauptstadt Europas, 

2008 / German and English.

Purimspil. Das Spiel vom Über-
leben / CD / Linz 2009 Kultur-

hauptstadt Europas, 2009.

Romanus Weichlein. Encaenia Musices, 
1695 / CD / Ars Antiqua Austria, 2009.

Schaurausch / OK Offenes 

Kulturhaus OÖ / Folio Verlag, 2007.

Schulbuch / Linz 2009 Kultur-

hauptstadt Europas, 2008.

See this sound / Cosima Rainer, 

Stella Rollig, Dieter Daniels, Manuela 

Ammer (eds.) / Verlag der Buch-

handlung Walther König, 2009.

solarCity Linz-Pichling / Martin 

Treberspurg / Springer Verlag, 

2007 / German and English.

stadt.bilder.LINZ / Karin 

Frohner / Trauner Verlag, 2009.

Tiefenrausch. Ein Lesebuch 
zur Unterwelt / Thomas Macho 

(ed.) / Folio Verlag, 2008.

Tiefenrausch. Strom des 
Vergessens / OK Offenes Kultur-

haus OÖ / Folio Verlag, 2008.

Tiefenrausch. Museum der 
Unterwelten / OK Offenes Kultur-

haus OÖ / Folio Verlag, 2008.

Toulouse Lautrec: Der intime Blick / 
Peter Assmann, Alain Tapié, Danièle 

Devynck, Johannes Ramharter, Anne Röver-

Kann (eds.) / Hatje Cantz Verlag, 2009.

Turmeremit / Hubert Nitsch (ed.) / 

Kunstreferat der Diözese Linz, 2009.

Um Linz Rum / Oskar Terš / Books 

on Demand GmbH, 2009.

Universum Linz. Mit den Augen der 
Tiere / DVD / Erich Pröll / ORF, 2009.

Weg von Linz: Populärkultur in der 
Stahlstadt von den 50ern bis zur 
Gegenwart / Walter Kohl, Andreas 

Weber, Klaus Krobath / Steinmassl, 2009.

Wiener Philharmoniker – Neujahr-
skonzert 2009 / DVD / Universal, 2009. 

Wir Sprachguide / Linz 2009 

Kulturhauptstadt Europas, 2007.

Wir sind Linz. Über Leute und 
ihre Läden / Ernestine Stadler, Frank 

Taubenheim / Residenz Verlag, 2009.

Zauberkünste / Brigitte Felderer 

(ed.) / Folio Verlag, 2009.

Publications: 
Linz to look 
at, read 
about and 
listen to 
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Administration of Cultural Affairs

Direktion für Kultur, Bil-
dung, Sport / Linz Kultur
www.linz.at/kultur

Landeskulturdirektion OÖ
www.land-oberoesterreich.gv.at

Museums 

Ars Electronica Center 
www.aec.at 

Atelierhaus Salzamt 
www.salzamt-linz.at 

Biologiezentrum
www.biologiezentrum.at 

Landesgalerie Linz
www.landesgalerie.at 

Lentos Kunstmuseum Linz 
www.lentos.at 

Linzer Museum für die Geschichte der 
Zahnheilkunde in Oberösterreich 
www.zahnmuseum-linz.at 

LinzGenesis 
www.nordico.at 

Museum Arbeitswelt Steyr 
www.museum-steyr.at 

Nordico – Museum der Stadt Linz 
www.nordico.at 

OK Offenes Kulturhaus Oberösterreich 
www.ok-centrum.at 

OÖ. Landesmuseen 
www.landesmuseum.at 

Schlossmuseum 
www.schlossmuseum.at 

voestalpine Stahlwelt
www.voestalpine-stahlwelt.at 

Theatres 

Landestheater Linz 
www.landestheater-linz.at 

Linzer Kellertheater 
www.linzerkellertheater.at 

Theater Phönix 
www.theater-phoenix.at 

Music 

Akustikon – Welt des Hörens 
www.akustikon.at

Bruckner Orchester Linz 
www.bruckner-orchester.at 

Brucknerhaus 
www.brucknerhaus.at 

Musikschule der Stadt Linz 
www.linz.at/musikschule 

Musiktheater Linz 
www.musiktheater-linz.at 

OÖ. Landesmusikschulwerk  
www.landesmusikschulen.at 

Posthof 
www.posthof.at 

Universities 

Anton Bruckner Privatuniversität 
www.bruckneruni.at 

Johannes Kepler Universität Linz
www.jku.at 

Katholisch-Theologische Privatuniversität 
www.ktu-linz.ac.at 

Kunstuniversität Linz
www.ufg.ac.at 

Knowledge, Libraries, Archives

AK Kultur 
www.arbeiterkammer.com/bildung-kultur 

Anton-Bruckner-Insitut Linz 
www.abil.at 

Archiv der Stadt Linz 
www.linz.at/archiv 

Kepler Salon 
www.kepler-salon.at 

OÖ. Landesarchiv 
www.landesarchiv-ooe.at 

OÖ. Landesbibliothek 
www.landesbibliothek.at 

StifterHaus – Zentrum für Lit-
eratur und Sprache 
www.stifter-haus.at 

Wissensturm 
www.wissensturm.at 

Festivals in Linz and Upper Austria 

Ars Electronica Festival 
www.aec.at/festival 

Attergauer Kultursommer 
www.attergauer-kultursommer.at 

Attersee Klassik Festival 
www.atterseeklassik.at 

Internationales Brucknerfest
www.brucknerfest.at 

Crossing Europe Filmfestival Linz 
www.crossingeurope.at 

donauFestwochen
www.donau-festwochen.at 

Festival4020.mehr als Musik 
www.festival4020.at 

Festival Der Neue Heimatfilm 
www.local-buehne.at/festival 

Festival der Regionen 
www.fdr.at 

Festival for Children’s Rights – Kidsparade 
www.kidsparade.at 

Salzkammergut Festwochen Gmunden
www.festwochen-gmunden.at 

Freistädter Sunnseitn 
www.sunnseitn.org 

Kaleidophon Ulrichsberg 
www.jazzatelier.at 

Lehár Festival Bad Ischl 
www.leharfestival.at 

Linzer Klangwolken 
www.klangwolke.at 

LinzFest 
www.linzfest.at 

Musiktage Mondsee
www.musiktage-mondsee.at 

music unlimited festival
www.musicunlimited.at 

Musica Sacra 
www.musicasacra.at 

Musiksommer Kremstal-Pyhrn
www.musiksommer.at 

OÖ. Kultur Vermerke Gmunden 
www.kulturvermerke.at 

OÖ. Landesausstellung 
www.landesausstellung.at 

OÖ. Stiftskonzerte 
www.stiftskonzerte.at 

Opern-, Operetten-, Musi-
calfestspiele Bad Hall 
www.badhall.com 

Pflasterspektakel 
www.pflasterspektakel.at 

Schäxpir – Internation-
ales Theaterfestival OÖ 
www.schaexpir.at 

sicht:wechsel - Internationales in-
tegratives Kulturfestival
www.sicht-wechsel.at

Sommerspiele Grein 
www.kulturvereingrein.at 

TheaterSPECTACEL
www.theaterspectacel.at 

Exhibition Venues and Cultural Centres 

afo architekturforum oberösterreich 
www.afo.at 

Botanischer Garten 
www.linz.at/umwelt/4175.asp 

Design Center Linz 
www.design-center.at 

Kulturzentrum Hof 
www.kulturzentrum-hof.at 

 MAERZ 
www.maerz.at 

Landeskulturzentrum Ursulinenhof 
www.ursulinenhof.at 

Medien Kultur Haus Wels 
www.medienkulturhaus.at 

The Alternative Scene

Die Fabrikanten 
www.fabrikanten.at 

freundinnen der Kunst 
www.freundinnenderkunst.at 

Friedenswerkstatt Linz 
www.friwe.at 

IFEK – Institut für erweiterte Kunst 
www.ifek.at 

KAPU 
www.kapu.or.at

KunstRaum Goethestrasse 
www.kunstraum.at 

KUPF – Kulturplattform Oberösterreich 
www.kupf.at 

Linzer Frühling 
www.linzer-fruehling.at 

MAIZ 
www.maiz.at 

MEDEA 
www.medea.or.at 

Opera da Camera 
www.operadacamera.at 

qujOchÖ – experimentelle 
Kunst- und Kulturarbeit 
www.qujochoe.org

Radio FRO 
www.fro.at 

servus.at 
www.servus.at 

Social Impact 
www.social-impact.at 

Stadtkeller 
www.myspace.com/stadtkeller 

Stadtwerkstatt – Unabhän-
gige Kulturvereinigung 
www.stadtwerkstatt.at 

theaternyx 
www.theaternyx.at 

Time’s Up 
www.timesup.org 

Verein FIFTITU% 
www.fiftitu.at

Verein Ketani 
www.sinti-roma.at 

Children’s Culture

Kinderkulturzentrum Kuddelmuddel 
www.kuddelmuddel.at 

Linzer Puppentheater 
www.puppentheater.at 

Theater des Kindes 
www.theater-des-kindes.at 

u:/hof 
www.uhof.at 

Arthouse Cinemas

Cinematograph 
www.cafecinematograph.at 

Moviemento und City Kino 
www.moviemento.at 

What to do in Linz and Upper Austria

www.ausflugstipps.at
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General queries, 

bookings, info an 

special offers:

Tourist Information Linz

Hauptplatz, 4020 Linz

tel +43 732 7070 2009

fax +43 732 7070 54 2009 

e-mail tourist.info@linz.at

www.linz.at/tourismus
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